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Creating a shared

COMMUNITY
VISION
Identifying a new paradigm for smart and responsive community
development, one that is sensitive to the rapidly growing
population and visitors sets Winter Park up for success as it
continues to be widely sought after destination and community
to live. The vision addresses new challenges to capitalize upon
emerging opportunities for smart and sustainable growth.
The vision is organized into four planning themes: Our Character
and Our Culture, Our Global and Local Connectivity, Our World-Class
Outdoor Recreation, and Our Healthy and Thriving Environment.
The vision, developed through a series of community conversations,
represents the aspirational outlook of Winter Park’s land use
development and redevelopment, public services and facilities,
and economic development. Building on what was heard from the
public, stakeholders, and staff this vision document will help guide
the creation of the Town Plan Update, named Imagine Winter Park.
The Plan will be a tool for policy development, project funding and
implementation, and public-private partnerships.

VISION: The four community visions are
overall statements that describe the
desired future of the Town based on
shared values. The themes also create
the general structure for the Town Plan.
PRINCIPLES: The principles under
each of the visions further elaborate
on the future setting, character, and
opportunities for the Town in the next
10-15 years.
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VISION
One Winter Park: a town
with diverse cultures,
economic opportunities, and
architectural styles that fosters
a strong, unified, and forwardthinking community.
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PRINCIPLES

[Authentic] An authentic, unpretentious town with
a strong year-round, family-oriented population
anchored within the Town’s deep spirit of diversity
and inclusion.
[Amenities] A community that encourages growth
and development as a tool to increase community
amenities and economic opportunities.
[Year-round Community] A growing community
with a solid base of year-round residents,
diversified employment both in and out of the
tourist industry and a wide range of quality
services.
[Inclusive Community] A mountain town with a
clear feeling of community, offering economic
opportunity and viable housing, high-quality
services and employment choices for a diversity
of ages, incomes and household compositions.
[Social Spaces] A unique atmosphere and
gathering spaces that fosters ideas of community,
creativity, entrepreneurship and an environment
of fun.
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VISION
Winter Park is a community
linked with majestic physical
attributes, connected with state
of the art technology, integrated
with safe walkable places and
diverse transportation linkages,
and characterized by seamless
connectivity to both the natural
and technological environment.

PRINCIPLES

[Moving People] A community of easy, fast,
efficient mobility options that make transit
the first choice of visitors and locals alike.
[Pedestrian Scale] A comfortable, safe and
aesthetically pleasing urban environment
that is walkable and bikeable in all seasons.
[Advanced Modes] A technologicallyconnected community that allows residents
to work seamlessly, wherever their job is
located.
[Regional Connections] A physically and
functionally connected community that
transforms Winter Park from a ‘destination’
to a ‘hub’, for recreation, commerce and
innovation locally, regionally, nationally and
for the larger global marketplace.
[Advanced Technology] A mountain base
camp that makes it possible to get from
mountains to plains to airport to trailhead
without the need for a private vehicle.
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VISION
A recreation-based community
anchored by a national ski
and mountain bike resort,
that provides a wide range of
unsurpassed outdoor activities
for everyday enthusiasts to live,
work, and play.
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PRINCIPLES

[Mountain Lifestyle] An authentic mountain
community with a culture defined by and
inherently linked to its surrounding natural,
wild environment.
[Everyday Adventurers] A small-town base
camp embedded in a wide and varied
collection of multi-sport, recreational
opportunities accessible to every outdoor
enthusiast.
[Adventure Town] A complete community
anchored by a nationally-acclaimed outdoor
playground, which attracts the top physical
talent and thought leaders of mountain
sports.
[Economic Opportunities] An outdoor
proving ground for people, products and
practices in a context of unmatched outdoor
challenge and opportunity that attracts
sports enthusiasts, equipment designers
and outdoor researchers to live, work, test
and train.
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VISION
An outdoor community physically
linked to a healthy and thriving
natural and human environment.

PRINCIPLES

[Social Sustainability] A community that
provides for the health, safety and welfare of its
residents and visitors.
[Economic Sustainability] A community with
an integrated physical framework and policy
approach for future growth that is diversified
and sustainable.
[Environmental Sustainability] A community
with comprehensive sustainable approaches to
the built and natural environments and the way
we live.
[Natural Assets] A lifestyle defined by its
unspoiled natural environment surrounded by
public lands with stunning vistas and centered
on conservation and environmental education.
[Healthy River] A healthy, life sustaining
Fraser River, integrating trails, open space and
opportunities for economic development.
[Economic Hub] The economic and social
center of the Fraser Valley.
[Headwaters Community] A conservationoriented community that recognizes the role
water plays in our natural environment and our
ability to grow in a responsible and sustainable
way.
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WHAT DO YOU IMAGINE
FOR WINTER PARK?
JOIN THE
CONVERSATION
AT WPGOV.COM/
IMAGINEWP
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